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ENGLISH VERSION

SET - 111
Answer in Brief (Any 5):
Define Target Marketing.
Define Traditional Marketing.
What is Vedic Marketing?
What do you mean by Full Market Coverage?
Define Brand Equity.
What do you mean by Market Segmentation?
Define E-Marketing.

Explain the concept of Integrated Marketing. How does integrating

traditional and modern methods benefit businesses? Support with examples.
OR

Explain Role of Content Marketing in E-marketing.

Explain different Market Segmentation Strategies.

Explain the Scope and Role of Branding in Modern Business.
Describe any 5 effective segmentation criteria. Whyare they important for
businesses?

OR

What is Brand Equity? Discuss different methods of measuring Brand Equity.

Short Notes (Any 2):

1) Types of Web Portal

2) Difference between Brand Positioning and Brand Equity
3) Attributes affecting Online Buying

4) Brand equity measurement methods
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(b) Case Study:- (06)
ABC Co. Ltd., is a large scale manufacturing company dealing in chairs. The
company is manufacturing from last 15 years. The owner Mr. Naik is running
the organization with ease and satisfaction of employees. His son Mr. Vikas has
completed his MBA Finance from IIM Ahmedabad and is ready to join his father’s
family business. Mr. Vikas suggested his father to introduce automated handling
of the processes for manufacturing and handling of material. But if adopted more
than 60%o0f the employees would loose their jobs. All the experienced employees
when came to know about the situation, they presented their request to the owner
of the firm. On which Mr. Vikas argued that if automation is adopted it would
definitely help in cost saving and safe handling of the products.

Question:
You on behalf of the owner are needed to take a fruitful decision.
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